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Client objective

* Improve organic search ranking on Google
from page 5 to page 1

* Drive sales enquiries.
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Campaign idea

Due to a drop in online visibility and sales, the senior team at OGM, a leading engineer of plastic
injection mouldings, wanted to improve the company’s Google ranking from page five to page
one within six months . We needed to understand the underlying issues that were causing the
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Under increasing pressure to bring your products to market faster?

Injection moulding s ideal for procucing medium to large volumes of
oGM plastic parts and components. It's an extremely cost-effective and high-

drop in OGM's online presence. It was acknowledged that on-page, off-page and technical SEO - oo
tactics would be required to enhance their rankings. Additionally, to support the core keywords LS ey Sy e Wik s L ' |
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Our approach

Armed with a plan and objectives, we started by prioritising research and discussions with the
client to align expectations and absorb insights that would support copy writing and content

ideas. In addition, we conducted an industry and competitor analysis to identify best practice
and be able to benchmark OGM's performance.
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The next phase was to prioritise technical SEO improvements followed by on- and off-page SEO e ekt o
tactics. Additionally, a Facebook account was created and optimised to extend the awareness X
of OGM. e e
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Once the foundation of OGM’s online presence was secured, inbound tactics were executed, e o e e A o ol e
including: LinkedIn DSC, Google AdWords and Facebook ads. All paid efforts supported the A & K A 0B
core keywords, as well as being relevant to, and aligning with, the products and services
OGM provides. o~
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The results
Progress was made, month on month: Compéntiv Cost Tachon Support Cons oy forthe
Manufacture of Components & Assemblies.
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OGM ranked organically on page one within increase in contact form fills compared with ___ leommummnale ze 8 & - YEE

six months and has stayed there the previous time period
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Impact on OGM’s business

NEW TECHNOLOGY REDUCES CYCLE TIME BY UP TO 30%

As a direct result of the campaign, OGM received new high value commercial
enquiries from manufacturers. One of these has since converted into a £2.5 million Conformt

global medical contract from an Israeli company, plus smaller initial orders for
tooling totalling £100,000

4”' Case Study | OGM Ltd T +44 (0)1908 533253  E info@4cm.co.uk W 4cm.co.uk
4



